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Executive Summary

XING’

Strong Market Position in High Growth Segment
* 8m members +29% yoy

» 635k payers +35% yoy

Attractive Economics

= 21.54m HY’09 Revenues +35% yoy
» 27% EBITDA-Margin

» Negative Working Capital

Significant Market Opportunities

» Further Growth of Core Subscription Business
* New Revenue Streams



Social Networking is Our Business

XING’

Top 5 Website Activities®
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Searching Email Social networking Instant messaging Music downloads

0%

) Social networking is expected to maintain strong growth momentum

Source: Internet World Stats.com, comScore, Mediascope Europe, Datamonitor, Global Industry Analysts
Notes: (1) Survey Basis: 1,812 people 3



Social Networks Serve Basic Human Needs 2
01 XING

Web 2.0 technology makes it
W Visible
" Manageable

= Build and grow
» Interact

"% Find lost friends
"} Stay connected
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XING — Highly Engaged Audience

XING’

urce: Company information, as of December 2008 & June 2009
Notes:

Critical mass

Highly active
users

Loyal
community

Combining
online & offline

(1) DACH

> 8 million users

60% activity rate®
150 million connections

635,000 payers
30,000 groups
203 ambassadors

70,000 events in HJ'09
350k attendees

+28% yoy

+50% yoy

+35% yoy
+39% yoy
+100% yoy

+94% yoy
+72% yoy

Strong network effects in core markets ensure strong and sustainable competitive position




Strong Financial Performance & High Profitability XING b

€m
40

30

CAGR: 90%

20

10

0.9

2006 2007 2008
mRevenue MWEBITDA™

Source: Company information
Note: Excluding one-offs, IFRS reconciliation 6
(1) Adjusted by one-off expenses resulting from discontinued M&A activities (€ 0.768m)



XING Executive Board (Vorstand) XING )

Dr. Stefan Grol3-Selbeck Ingo Chu Burkhard Blum Michael Otto
CEO CFO COO CTO

Experience Experience Experience Experience
- Studied Law & Political - Studied Business - Studied Law & received - Studied Computer Science
Economics (MBA) Administration (MBA) LL.M degree & English Linguistics
. . - Founder and Director of
- Project Manager at BCG - Bertelsmann Group - Legql Advisor at Internet Software Agency
- Managing Director at - CFO at RTL Shop mobilcom AG epublica and Knowledge
SevenOnelntermedia, - Manager of legal Portal wer-weiss-was.de

department & M&A

- CEO of ebay German -
Yy y project team at XING AG

Responsibilities Responsibilities Responsibilities Responsibilities

- Corporate Strategy, - Accounting, - International Markets, - Technological
HR, Corpprat_e Controlling, Business Mergers & Acquisitions, Development and
CommL_mlcatlons, Intelligence, Planning Legal Affairs Implementation of new
Marketing, Sales & & Investor relations Features & Functionalities

Products in DACH



Three Directions For Growth XING )/

Further Drive Penetration In Core DACH Markets

» Large potential for further member and payer growth

* Innovation to drive value

» Recent launches: Company Pages, new Header,
OpenSocial, “Members you may know”



Further Drive Penetration in Core DACH Markets

Continuing Growth In Member & Payer Base

XING’

Member base in m Payer base in 000’

@ ‘

3,19 3,33 s70 °%

2,70 2,89 483 517
2,47 442

Q2’08 Q308 Q408 QLO® Q209 Q2’08 Q308 Q408 Q109 Q209

Revenue in €m

20

HY'08 HY 09

Strong competitive position High user activity & low churn



Core: Increasing Payer Conversion Over Time &

b
High Customer Loyalty XlNG
Average payer conversion Average % of retained payers
(in months after becoming member) (months after 1st payment)
100% 6 months

35% 12 months 24 months 36 months

1 month 18 months 36 months
30%
ﬂ 75%
25% Y !
30% 74%
209%

50%

25%

0%

012345678 91011121314151617 18192021 222324 252627282930313233343536 0123 456 7 8 9 1011121314 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36

App. ¥ of typical payer cohort is still paying after 3 years

10



Large Potential For Further Member & Payer Growth )
Addressable Market: Market Size Estimate 2015 XI N G
Adjust tf .
Population Adjustment for Jl\j\fo?:iann o Adjustment for Addressable
age 20 - 59 internet usage .g target occupations market
population
54 million
47 million
87% 38 million
76%
19 million
51%
86% 83% 2.4
51%
15.0
94% 64% 51%
5.2 1.7
Total population Population online Working / formerly working Working / formerly working
age 20 - 59 age 20 - 59 population online population online
age 20 - 59 with relevant occupation

Age group: E20 - 24 m25-54 55 - 59

XING’s total addressable market in DACH (2015) is estimated at 19 million users

Source: United Nations World Population Prospects 2006, United Nations Economic Commission for Europe — Statistical Division, European Commission Long-Term Labour Force
Projections 2005, OECD's Committee Information Service, CEDEFOP Future Skill Needs in Europe Forecast 2008, Sal. Oppenheim estimates

11



Product & Feature Launches HY’2009 (1)
Strengthening Active Usage

XING’

Homa Search

What we shipped
* 05/06 Members you may know (MYMK)

Visitors to your profile Ol Ask XING OED .. ()5

Welcome Patrick Molier!
- . O -
Popular today | My contacty | Becont Updatey B 0newmessages -
. Nordic Hotels GmiH i -1 y A Dnewcontact requests u 05/06 NeW PrOfl Ie BOX
Non-XING meember How venture capital and technologies il
Visior to your public profile C0...
| Bl ot o ot comptgs | Cusomz e e = 05/13 People you should meet (VIP Spain)
o i B View search alens 15}
-ml.un ;nmmunlcanaﬂsnecnmic GmbH - Ein 3 m?xg’s ::;;uwuwl with you il -
Untemehmen der ragnet Group ... Organize your evants on XING % b 06/17 Customlzable NeWSfeed
morem meram * Dild you know you can organize all ."l ] ‘
#inds of events with the XING Event q--"‘
XING News BB .. Members you may know D] I::::n?;n:: ""‘:" i"‘:“"
4 My Netwerk | Hot on XING | Top News | * x‘wﬂ
g . B Impact
5 hours a0 - onlneknaten de Mews R T ‘& by = .
g P S i = record levels of active users
poe 5
e [ _ .
reen s et _ » step change in # of contacts in DACH
Whats new In your network Antizolo) 768 148,447 | zasBoa ( 0) )
. B iz now connected to Falie Lasse (ANG AG)L ’ + 2 6 /C)
Direct Contacts of Jrd degree
* e jained the “JBoss Seam Anwender” group comacts your conlacls contacts
h Sebastin Schneider (s now cannected 1o Naitalie Delane (NG AG) = EXpanc your Ietor ow B
R |2 riow connacied 10 (ToarnThink: Wir steigem die..) T
‘ Pinar Dalll = now connected to Maren Blerfraund CANG AG)
morew 3
HRM CONSULTING GmbH not Intaresting ‘“‘ YING Espania '
r alions Director Deytschlan s e o -—— O 12.Jun
Michasl Page International intatesting Der PLATOWY Brief, (PLATCW Bérse; 35

PLATOW Recht)

ER Manager (miw) Online-Splele ok "
Astrum CGnline Enterainment GmbH  pessibly of interest " Jans Walther 13Jun
FING AG 18
marae
mora »

Your upcoming events e Contacts of your contacts &=
Beac Deytscha Melsterschaflen ——
13.06.2009 - 14.08,200% Cuxhaven, Deutschland Epson
GESUCHT, Helfershelfer, Spendensammler 85, e
12.06.2009 - 14.06.2009 Cuxhaven, Deutschland SGL Carbon SE

ni-Treffen der lokalen Xing: Gr Kiel... — . O

Screenshots from www.xing.com

16,06,2002 Kiel, Deutschland

il Il Freitan 1 r
19.06.200% Kiel, Deutschiand

Charmed-Places.com | Skigtlein Consulting AS

— w O
Delninger | GrmbH

mores
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Product & Feature Launches HY’2009 (1)

XING Partner Ecosystem

XING’

b

e do

XING’

Hama Search Massagnn
Applications
» My Aggiicators () + Application Directory
This is a lissof a8 avallnbie, To leam mors about a

on its e,

wallstreet:online o

e usetl
b PROJECT MANAGEMENT

Pugulyr | Recent frst | Firstbetur

NG applic
cations expd
Doodie - . KING A
Doodle’ WELT@ONLINE e
Lising Deasia within XING nat orly sllows you [p—
And a tme for your next conference call, manag wsure that th

Tris iefegrabon of b wond-class || »
fdd apolication

| socurmy an

Barsan-Community

wallstreetzonline
walsimatonlin da ist Deutschiands grolm ur

Tremen Bérss, Winschatt und Finanzen. Die w

uuuuuu A gieichramigs Poral seit 1998
o L minameister

MincMaister Mind Mapping

WORKSPACES]

’\iif- slideshare it Bu Gt*‘l'"_ pas ¥ 5

Tl DOPPLR &

AT
NG applica
SING Cpand

= imeister MinaMaisaer BNgs the concaEt of mMing MApEing 1o Tv web, uaing = faciites for
reak-ime collBboration 1 allow tuly ICEa! BransIaming seasicns. [.]»
Macher
Agg agelicasnn
Persiinli
ShieShare

Doodle’

w Slideshare

SideSihare is tha bes! way 1o share prasentadons on XING You can upload and displa:

Impact
» >300k installations up to now

» Very positive member feed back

= >300 requests of potential partners
to be integrated

Possible Monetization Through i.e. Advertising & Rev. Share

What we shipped

* New infrastructure based on open social
= 13 partner apps

= App Directory

Ask XING IR Ceions | Safinas (=]

it hews B
s

hi ] -
2 Wiy
’ ul n'.'ﬁ. phisel Hems Iy CLBatons Aned Answers Answer Cuesiions
r s Anwinn Hew Cmostions
e Sis in Perzonalverantwortung suchen fur lhr Unternehmen sinen Dozentsn oder

i

g
R oot
1

Ausbilder fur ihre Jugendlichen. Wit welchen Suchbegriften und wo wiirden sie im
Internst suchen?

0 Arawers - Ansees queshon | Asuess by =refl | S minses ago | Forward guestion

Spenden Sis regelmikig?

O Arwery - Afdwer quesion | Asied by il | 5 mrutes sgo | Forward quesiion

War kann mir b#l meinem Abenteusr fur dis gute 5ache helfenTEgal wis?

1 At - SNhEvs QuUeion | Asked By i | 17 Mflled g | Fiarsvard s shian

ey

il Wamiiln EEATH
[ (e

g e 1
e TR T

L.

Screenshots from www.xing.com
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Three Directions For Growth

XING’

Pursue New Revenue Opportunities

» Jobs & Recruiting
= Corporate Solutions
» Advertising

14



XING “Jobs” Section

XING’

. . - # Of Total “Jobs” Clicks In m Revenue in €m
. Active Postings visible
Monthly average _Best Offers“
# of direct B2B relationships B _Jobs"
[In 000s] 2.43
19
2 o 33
16 ' 1.93
2.2
14
12 2.3
10
7 ° 7
I I I | |
Q208 Q308 Q408 Q109 Q20% Q208 Q308 Q408 Q109 Q2'0% HY'08 HY'09

15



Jobs and Career — Market Opportunity ) 74
DACH X|NG

Market Volume Market Penetration
700 100%
600
600
75%
500
400
50%
300
~ Upside
200 Potential
25% L
100 _ Current
Penetration
0 0%
DE CH AT North Amerlca Europe
mOnline wmOffline EOnline mOffline

Source: Source: Company estimates, RW Baird estimates (2008), Monster.com research

16



Jobs and Career EVERYWHERE ),
Product Offering: Premium Memberships XING

Premium Memberships offer outstanding search functionalities
40,000+ Premium Members are HR professionals

, Logout | Help | Contact | Englizh @
XI N G =0 Ao g zommpary, and more Search
Search ! 1] Contacts Groups vents Companies

Advanced Search

Keywords . Search | Tip: Add ¥ING ta the search engines in your hrowser.
Click here to automatically configure Firefox/IET.
@ allofxing O my contacts up to 2nd degree. O iy contacts only

Person Business Location & Membership
First name [ similar Status Zip code City (husiness)
(all ||

Last name [ similar Current company Current position State (business)
Universities Former company Previous position CountryRegion (business)

(all [
Interests Industry Language

Enalish [‘L]
Organizations Person wants Member joined

cally ]
Member in the group Person has

&

@ Searchtips:

Searching with gquotation marks: Lse gquotation marks to find a precise combination of words. For example, "Key Account Manager” will only return profiles that contain these
three words in exactly this order.

Searching with OR: If vou enter "OR" {in capital letters) hetween two search termes, you'll receive all profiles that contain at least one ofthe words. The first profiles to be
dizplayed are those which match both terms. IFOR is not entered hetween the terms, anly profiles matching both of the terms will be displayed.

Screenshots from www.xing.com



The Concept Of A XING Recruiter Account

XING’

Advance Search

B Keywords  Manager, Harnbury Search Advanced Search [~

Filter your search results
Current search

<= zuruck | weiter== |l | 23|+ ]5 ] |1o0

Joachim Hofmann 8 Keywards: Manager @

Business Manager, RMT Hambury @

Hamiburg, Devtschland | Internet B HEmETE O
Career Level: Profassional Create search allert

Current: Business Manager - Michigan Operations -
Past Delivery Manager at airhus, Customer Acceptance & more. .

Refine your search resufts i
br. Stefan Wreis 8 5 8 Mo tricht sencion Remevo e ~» Calculated work Experience
‘ Vice President Customer Management Kﬂwa“ hinzutigen
g Ferson merke Entry Level (132) Less than a EE ar |:1 4 D:'
Hamburg, Deutschland | Internet ProfessionallExperienced (45)
Career Level: Professional Manager iManagenSupemsor i23) 1-3 EEEIrS |:3 "-1-}
Current Business Manager - Michigan Operations - mare =
Fast Deliwery Manager at airbus, Customer Acceptance & . more ~ Calculated wark Experience [1] 3-5 VEArS {2 3:'
Less than a year (140 More -
Marsela Schammer 8 1-3years (34)
Management Consultant / System Inte grator 3-Gyears (2%
Harnburg, Deutschland | Information Technoloay and Serices more = Years in current position
Gareer Level: Professianal ) v ‘Yearsincurrent position Less than a year (1 4|:|:|
Current  Directar at PMP Projact Management, LLC Less than a year (140
Past  Senior Project Manager at AGCO Corporation - Duluth, . more 1- 3years (34) 1 _ 3 Eiears {3 4:'

210years (23)

a RAlf Martin Kaweallic 08 e ¥ =10 EEErS (2 3}

*  Industry
Martin De Friend UGHHTELR( 32 more -
* Contract Manager Import & Export (45)
Harrbutg, Deutschland | Infarmation Technalogy and Serdses HoteRES Al
marg -
Carzer Level. Professional _
Current Contract Manager at Bl Informed v Company size (ry nurnher of employees)
FPast  Project Manager at MXP Semiconductors, Project . more. Justme (23

1-10Employees (45)
11 - 50 Employees (10}

1 Hella Schornsteiner & e —— = XING USEQE

Management Consultant/ System Integrator

Harnburg, Deutschland | Information Technology and Serices * Post Code (Getmany) D .'E'.E“"."E MEFI"IEIEFS Dn |l!|'l (24?}

Carzer Level Professional %ﬁ?
Current Dirgctar at FMP Project Management, LLG o ( )t - D Memberg Dpen f|:|r career
Past Genior Project Manager at AGGO Gorparation - Duluh, .. mare... othericguritieSIy
ere oportunities (1070
| Continue == |l |2|3|4|a]  |7100 - Status

Ernployee (233)
Freelancer (104)
Seeking Employment (45,

more =

e

QL:. S ) If not, imwite them to join your XING network. + XING Usage

a [ Active Members Only (247) [1]

D Members open for career
oportunities {10} [

Found the person you're looking for?

Screenshot of Recruiter view — not public yet

n Monetization via Higher Subscription Fees

18



Enhancement Of Job Board: Display Ads

Enabling Employer Branding

XIN

»XING Job Posting Today**

= Performance based only

L]
Asset Manager (m/w) Real Estate :;;::t
Position: Asset Manager (miw) Real Estate
Firma: UBS AG Meine Yerbindungen anzeigen
Branche: Bankwesen
Standort: Basel, Schweiz
Tags: immuobilientreuhander, treuhander, immobilien, immobilienmanagement,
betriebswirtschafl, bank, asset manager, real estate,
Beschaftigungsart: Wollzeit
Qualifikationen: Immobilientreuhander, Immobilienmanagement, Betriebswirtschaft, Deutsch,
Franziisisch
Karriere-Level: Mit Berufserfahrung
Joh-Referenznummer: 48961

Detaillierte Beschreibung: Wertschipfungsprozesse im Immaohiliengeschat sind Ihre Starke!

Forunser Kompetenzzentrum Immaobilien Asset Management in Basel suchen wir
einen unternehmerischen Immohilienprofi als

Real Estate Asset Manager

Als Assetmanager im Kompetenzentrum unterstltzen und beraten Sie die
fondsverantwortlichen Einheiten bei komplexen sowie Obergreifenden
Problemstellungen wie Leerstandsmanagement, Key Tenant Management,
wiz und Firverschiedene Spezialthemen
tbermehmen Sie die Koordination und stellen Ihr Fachwissen zur Verflgung,

Im Rahmen der Portfoliostratenie der einzelnen Immobilienfonds beurteilen,
optirmieren und begleiten Sie, Zusammen mitlhren Teamkallegen, Sanierungs-,
Entwicklungs- und Meubauprojekte. Sie bewerten Kauf und Verkaufsofferten,
organigieren Erstvermietungen und unterstitzten die Abwicklung wan
Liegenschaftstransaktionen

Sie gind zustandig fir das und P von intermen und exiernen
Reports, die Durchfhrung von Revisionen bei den Verwaliungsaesellschaften und
die Einfithrung und Schulung von neuen Mitarbeitern,

= Eidy. dipl. Immaobilientreuhanderin oder-Treuhander, von Yorteil
Machdiplomstudium Immaohilienmanagement

= Fundierte Erfahrung im Immoaobiliengeschaft, van Yorteil Erfahrung im Umgang mit
Bau- und Entwicklungsprojekien

= Betriehswintschattliche Kenntnisse

= Sicheres Aufireten, Werhandlungssicherheit

= Selbstandige Arbeit: und hohe Tearr

= Untemehmerisches Denken und Handeln

= Deutsch oder Franzdsisch auf Muttersprache-Level und jeweils gute Kenntnisse der
anderen Sprache, idealerweise erganzt durch Englisch

UBS bistetlhnen ein leistungsorientiertes Umfeld, atraktive Karrierechancen und
eine offene Unternehmenskultur, die den Beitrag jedes Einzelnen schatt und
belohnt.

Interessiert? Wir freuen uns auf lhre online-Bewerbung mitvollstandigen Unterlagen

uBs AG

Hurman Resaurces & Education
Recruitment

Herr 5 Baumann

+41-44-236 00 06

UBE ist ein Arheitgeber, der Chancengleichheit fardert. Wir respektieren jeden
Mitarbeiter als Individuum sowie unterschiedliche Kulturen, Perspekdiven,
Fahigkeiten und Erfahrungen unseres Personals

. XING Job Posting 2.0

= Performance based & Flat Fee Postings

BERTELSMANN

maedia worldwide

Volljurist (mfw)

im Corporate Center der Bertelsmann AG (Gitersioh]

s Agpen

ef Si wariel g Rersusiurdemde gnd abwechsigngareche fukgabe m g Komoemewchisableiiysg der Bersiamann AD

Bt Paosil

Mach oem Abtor Saten Sig h Slcdum $e Yeifonel me guten Exeening aborschinssen Craniter hansus vedigen Sie iter

wawie im Rihi dér Benchierititung

mateidhoge Frans n Liriemahmen otersirischadsberaiendan Anwatfr
it Egrrirass und Edabrungen = Weliewertr. ond Wiriinet
wediefEnde Henrirtise ond Edshnnpanm Dulenschute
pute Englasthinnninisse in hior rhitl

D Presisan sdab dam 01 1003008 22 Bessben

(Gematen 5o QEAErENY LTS S 1L B MBS U SETACED W DS IR UNTETTETIRENSCIG 1P IeTIgEn AT SETVR Tl Proeiis
okt AdbabieleiSeen sowe fcbakele Ertegs. it Bfwaias
2 e Dereschen Fermaehen, (F7L Gioup), Buch (Farao Houss, Zebichrfien (Sauner = S| Blsderservions [Rreaio] snd bsderchibs [Drect
g i i i S0 L e Wil s

A B b e P ] B e s P

ﬁM:-q- il AR ot per widd
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Advertising Market Opportunity

XING’

=  Growth Western European SN

European social networking advertising market
ad market: 38% (CAGR)

CAGR:

38%0 = SNS are attractive platforms:
€m w — Targeting for advertisers
600 — Matching according to

preferences & user behavior
= 556
400 443
300 324
200 214
-
0
2007 2008 2009 2010 2011

) Social networks facilitate target group-specific advertising content, potentially resulting in more

efficient use of marketing budgets

Source: eMarketer, 12/2007

20



Advertising )
Decline Mainly Driven By Lower Guarantee Payment XlNG

Page Views in m Advertising Revenue in € 000’
( 7% )
~ o o
1.103 -41%
1.014 - l —/
913 935 700
610 600
373 3860

Q208 Q308 Q408 Q109 Q209 Q208 Q308 Q408 Q109 Q209
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XING Corporate Solutions XING ?

Enterprise Groups

Company Pages

Events

22



Corporate Solutions )Y
Examples Of Enterprise Groups Customers XlNG

IBM — Global Alumni Program PwC — Pan-European Network

XING’

gra%ggﬂg!yn XING o PRICEWATERHOUSE(COPERS

Welcome to the
PricewaterhouseCoopers Alumni Network at XING!

IBM & XING Get started!

Welcome to The Greater IBM Connection

As Greater [BMers, we are IBM alumni and current IBM employses interested in staying

in touch with each other to collaborate on new ideas, partner for mutual benefit and MNotyet a member of

discuss issues with high caliber minds The Greater IBM Connection w S
Generate new Do da Twe? >PwWC&XING  >Advantages > Get starte
Join tens of thousands of business contacts FE: Baooming 4 mambar of the Oraatar
[ 5 1BM Connaction and XING is absalutel . .
EREERSE 00 preeain 1 oo ¥ At PricewaterhouseCoapers, we are a group of PwC Alumni and current PwC employees interested
= in staying in touch with each other to collaborate on new ideas, partner together for mutual benefits The PwC Alumni Network on
- . o e e  Take me to Greater B § and discuss issues with other high-caliber minds. ING Is represented In
Gelaceess 1o special events bl | ft
| different countries
a Inperson and online Login for members We are organized in different countries:
Q usemame Pasmesia | Chisn yoln U
. Y/ @ Fingformer colleagues around the o
Where do | find this group? world or around the comer cont e ({0 - .
— — —

Gruner + Jahr — Talent Pool T-Systems — Employee Platform

Cantast | o

Logout [ bomlosce | asoutus | ot | Lamgusge %4, = Erleben,

s verbindet.

XING™ st e

The Greater IBM Conecti

- e WG e L e e s o R R
About this group

* About this group > Start page * Forums » Members list * Data sharing consent » Administration * Settings

Messages | Addvess Boo SSRGS Everts | Makety

e | PremivmiNond =

~ Communty | | *MyHub | | »Downloads | | ® intemal Palicies | | » Corparata Presentation

e ———— 5 11100 1 s

Header “Top Story” Re"2.Dear a e

* About this group | ® Start page

You're not a member of this gioup. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Re391: Before getting back inio the ick we'll g, @
et sed diam nonummy nibh evismod tincidunt ut laoreet =— ==
(oo dolore magna aliquam erat volutpat. Ut wisi enim ad mi-
T nim veniam, quis nostrud exerci tation llamcorper suscipit Auchale English Words ¢
ey lobortis nisl ut aliquip ex ea commodo cansequat. Duls autem =
Group settings vel eum irfure dolor in hendrerit in vulputate velit esse mole- Re: Dearall= 9
R SR RE stie consequat, vel llum dolore e feugiat nulla facillss at vero — — 3
e s et accumsan et lusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. More.
Write artties members anly

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt.

ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci Top News 1 - Lorem ipsum dolor sit amet
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
Iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore ey feugiat nulla
facilisis at vero et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, wisi enim
ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip ex ea commodo
consequat.

by Mark Mustermann

G- Dueltweit

it Gbar 300 Zaitzchriftan und Zaitungan in 24 Land.
MiarbeRern und sinem Umsate von rand 2,86 Millisrde: i
Geschafisiahr 2006 ist die Gruner +Jah AG & Co KA Europas ardiiber
ZaRschrftanvarlag. Gas opsratie Ergabnis vor Zinsen und Scewar

(Oparating TRIT) lag 2006 bai 277 Millionen Eure. Gruner + Jahr gahin 2u
74,3 Procent der Bestelsmann AG und u 25,1 v
Veilegedamiie Jshr. Site des Untemehmans isk Hamburg, Mit einern
Auslandsumsatzantsil van 37 Prozent am Gesamtumsatz 23hk Sruner + Jahe
2u dan imtain anen 3 en Zar o franva dar wiak,

/n, Gbes
n Eur

Top News 2 - Consectetuer adipiscing elit

Top News 3 - Sed diam nonummy nibh euismad

Dis bedautandste
Auszlandsbateligung von G43
Brisma Presse 3.0.C. in Paris. Prisma
Prasse gehort Tu 100 Prozent 1u G4) el e rE—

Discuss this article now in our forum.

Screenshots of www.xing.com 23



Product & Feature Launches HY’2009 (II11) )
Company Pages - Lead Generation Business XING

XING™ ... - — What we shipped
Company Pages Beta

= | = Improved employees list
= | = Request Profile Creation: enabling
- o= B small companies to request a company profile
L BTPETE] PPV RY PR e " QUICk— INnvite: Invite your colleagues to
XING.
s e = Search for hiring companies
I x = Advertising: Banner on the CP Hub-Page
o and one on the CP Creation Page.
- XING AG
Impact R — -

(ally
<o Back [Mest=> [ [2]3]415]. |24 direct contacts

» Generated strong interested of e T, compary S——

companies to have a presence on XING ;f_“‘ Serlor ecuthe (320, 0F0,

u > 1 3 k req u eStS fo r C P C re ati O n & wwg”  Daniela Hinrichs @ Executive (VF, VP, etc)

% WP Corporate Communications

3.810 CPs created

Julika Capek 8 _ Send message

u P I e nty Of feed baC k O n fu rth e r ‘1 Vice President Finance :::k?f;:mm

HING AG

iImprovements e
= Preparing new versioninH2 & e

Screenshots of www.xing.com

Monetization via Placement Fees
24




Product Enhancements In HY’2009
Events

XING’

What we shipped
Herzlich Willkommen bei Ihrem XING-Experten

v Masterlizenznehmer for das offizielle XING-Seminar
v Autor des Buches "XING optimal nutzen®

W Ihr Trainer und Referent for XING, Networking,
Beziehungspflege und Kontakimanagement im Web 2.0

= More specific event invitations and
messages

= Twitter integration

» Usability improvements

Jouchim Rumohr

Offizieller XING-Trainer und Ambassador

Rumohr.de Startseite Angebote Kontakt Presse

Artikel durchsuchen

f——

Uber den autor XING-Update: Die Auswahl bei Eventrundschreiben ist

Buchempfehlung « Interview zum Thema “Meukundenakguise via xING” | Startseite

XING-Update: Optimierungen im Eventbereich /
Mitveranstalter festlegen
XING

optimal nutzen Verdffentlicht am 6. Juli 2009 um 18:36 Uhr von Joachim Rumohr

Fir viele unbemerkt haben sich in den letzten Wochen einige kleine doch
niitzliche Erweiterungen und Anpassungen im Eventhereich ergehen. Die
wichtigste &nderung ist sicher die Maglichkeit beliebig wiele Mitveranstalter in
einem Event festzulegen, Lesen Sie jetzt die Details,

2

Joachim Rumenr i Liberarbeitet worden

wohl bekannteste

Experte Deutschla Verdffentlicht am 19. Juni 2009 um 11:52 Uhr von Joachim Rumohr
werbffentlicht hier &
Tipps & Tricks. Les

waor kurzem hatte ich dariber geschrieben, wie man mit unerwinschten

?

mefr Einladungen umgeht. Genauso |&stig waren bisher jedoch auch Event-
Mitveranstalter festlegen — Rundschreiben, wenn man beizpiels: ying.Update: Filtern nach Stadt und PLZ bei Gisteauswahl
. ' ' hatte. filr Event
Bisher war es eher schwierig seine eigenen Kontakte auf einen Event einzuladen, 10 Tipps AkquiSw
der von jemand anderen veranstaltet wurde, Oft wurde dann ein weiterer Event Bewerbung Das Problem lag an der Auswahl der Empf: Varsffantiicht am 2. Juli 2009 um 20:14 Ubr van Joachim Rumohr

angelegt mit der Ergebnis, dafl es mehrere Gastelisten gab und der Uberhlick
werlaren ging. Oder in dem neuen Event wurde nur ein Link auf den bereits

Beziehungspfl konnte auch hisher schon zwischen den 5t
Gilder oriekee DY diese Auswahl war sehr gut hinter einem k
Grundauswahl dahinter war, dali immer 8L
standen das Rundschreiben srhiefen und

14,90 Euro

Impact

Event-Rundschreiben senden

Wenn man ein Feant veranchaltet nikt po w

* No. of organized events almost doubled to Komanst mam s _ -
68k VS. HY1‘08 XIHG Koninkia '“:"“m' S
Lagevargang Ll
= Events are local! People want to see what”s going on W—- s
around the place they live and work Screenshots of www.xing.com & www.rumohr.de
= Preparing next version including a ticketing solution
Dubal Budapest Berlin Paris

n Monetization via Revenue Share




Three Directions For Growth XING )/

Continue International Expansion

» Focus on active member growth in select countries
= “start up mentality”
» Monetize mainly through B2B revenues

26



Continue International Expansion )
A New Paradigm For Our International Business X|NG

Area Historic Approach Our Approach Today

Focus Grow member base Drive activity & engagement

Prpqluct & Globally unified Local appeal of global product,

Pricing local pricing

Freemium Globally unified Adjust to competitive situation

strategy

Arena Europe & Asia Select European Markets

Market Entry
Modes

Focus on acquisitions

Focus on organic growth, supported
by partnerships and perfect-fit
acquisitions



Accelerated Member Growth In Spain & Turkey )
Despite Weak Seasonality XlNG

552
B02 1.03

459
396 417 983

949

886 889

Q208 Q308 Q408 Q109 Q209 Q208 Q308 Q408 Q109 Q209
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Executive Summary

XING’

Strong Market Position in High Growth Segment
* 8m members +29% yoy

» 635k payers +35% yoy

Attractive Economics

= 21.54m HY’09 Revenues +35% yoy
» 27% EBITDA-Margin

» Negative Working Capital

Significant Market Opportunities

» Further Growth of Core Subscription Business
* New Revenue Streams

29



Thank you
for your kind attention!

POWERING RELATIONSHIPS
WWW.XING.COM




Share Data & Market Consensus

XING”

Share data HY'09

Shares

Bloomberg

EPS HY’09°

Op. CF per Share HY’09

Average trading volume per day

Analysts Coverage

5,271,773
O1BC
€0.42
€1.23

~6,158

Deutsche Bank,
DZ Bank, HSBC,
Sal. Oppenheim,
Nomura

TecDax Ranking end of July

Measure Rank
Market Cap. 31
Turnover 39
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Investor Relations )
Contact Detalils XI NG

XING '

[

N F i
\":-?/‘

Patrick Moller
Director Investor Relations

XING AG
Gaensemarkt 43
20354 Hamburg
Germany

Tel.: +49 (0)40 419 131-793
Email.: patrick.moeller@xing.com

Website: http://corporate.xing.com
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2
Disclaimer XING

This presentation was produced in August 2009 by XING AG (the "Company") solely for use as an information source for potential business partners
and is strictly confidential. It has been made available to you solely for your own information and may not be copied, distributed or otherwise made
available to any other person by any recipient. This presentation is not an offer for sale of securities in the United States. The distribution of this
presentation to you does not constitute an offer or invitation to subscribe for, or purchase, any shares of the XING AG and neither this presentation
nor anything contained herein shall form the basis of, or be relied on in connection with, any offer or commitment whatsoever.

The facts and information contained herein are as up-to-date as is reasonably possible and are subject to revision in the future. Neither the Company
nor any of its subsidiaries, any directors, officers, employees, advisors nor any other person makes any representation or warranty, express or
implied as to, and no reliance should be placed on, the accuracy or completeness of the information contained in this presentation. Neither the
Company nor any of its subsidiaries, any directors, officers, employees, advisors or any other person shall have any liability whatsoever for any loss
arising, directly or indirectly, from any use of this presentation. The same applies to information contained in other material made available at the
presentation.

While all reasonable care has been taken to ensure the facts stated herein are accurate and that the opinions contained herein are fair and
reasonable, this document is selective in nature and is intended to provide an introduction to, and overview of, the business of the Company. Where
any information and statistics are quoted from any external source, such information or statistics should not be interpreted as having been adopted or
endorsed by the Company as being accurate.

This presentation contains forward-looking statements relating to the business, financial performance and results of the Company and/or the industry
in which the Company operates. These statements are generally identified by words such as "believes," "expects,” "predicts,"” "intends," "projects,"
"plans,” "estimates," "aims," "foresees," "anticipates," "targets," and similar expressions. The forward-looking statements, including but not limited to
assumptions, opinions and views of the Company or information from third party sources, contained in this presentation are based on current plans,
estimates, assumptions and projections and involve uncertainties and risks. Various factors could cause actual future results, performance or events
to differ materially from those described in these statements. The Company does not represent or guarantee that the assumptions underlying such
forward-looking statements are free from errors nor do they accept any responsibility for the future accuracy of the opinions expressed in this
presentation. No obligation is assumed to update any forward-looking statements.

This presentation speaks as of June 2009. Neither the delivery of this presentation nor any further discussions of the Company with any of the
recipients shall, under any circumstances, create any implication that there has been no change in the affairs of the Company since such date.

IMPORTANT NOTICE

Pro-forma results

Results contained in this presentation are partly based on unaudited pro-forma financial results that the Company derived from its preliminary and
past financial statements for the indicated periods in order to make these periods comparable and show non-recurring costs.

Cautionary note regarding preliminary results and pro-forma financial results

This presentation contains preliminary results and pro-forma results. The preliminary results may change during their final review. While the
Company believes that its pro-forma financial results are reflective of its recurrent trends and the on-going status of its business, there can be no
assurance that its pro-forma results will accurately reflect these trends and status and therefore, its investors are urged not to rely solely upon the
pro-forma results when making their investing decision and the pro-forma results should always be reviewed together with its actual financial results.
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