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Disclaimer X|NG

DISCLAIMER

This presentation is made by XING AG (the "Company") solely for use at the investor presentation held on August 21, 2007 and is strictly
confidential. It is furnished to you solely for your information and may not be copied, distributed or otherwise made available to any other person by
any recipient. Neither this presentation nor any copy of it may be taken or transmitted into the United States or distributed in the United States. Any
failure to comply with this restriction may constitute a violation of the U.S. securities laws. The distribution of this document in other jurisdictions may
also be restricted by law, and persons into whose possession this presentation comes should inform themselves about, and observe, any such
restrictions.

The facts and information contained herein are as up to date as is reasonably possible and are subject to revision in the future. Neither the Company
nor any of its parents or subsidiaries or any of such person's directors, officers, employees or advisors nor any other person makes any
representation or warranty, express or implied as to, and no reliance should be placed on, the accuracy or completeness of the information contained
in this presentation. Neither the Company nor any of its parents or subsidiaries or any of its directors, officers, employees and advisors nor any other
person shall have any liability whatsoever for any loss howsoever arising, directly or indirectly, from any use of this presentation. The same applies to
information contained in other material made available at the presentation.

While all reasonable care has been taken to ensure the facts stated herein are accurate and that the opinions contained herein are fair and
reasonable, this document is selective in nature and is intended to provide an introduction to, and overview of, the business of the Company. Where
any information and statistics are quoted from any external source, such information or statistics should not be interpreted as having been adopted or
endorsed by the Company as being accurate.

This presentation contains forward-looking statements relating to the business, financial performance and results of the Company and/or the industry
in which the Company operates. These statements generally are identified by words such as "believes," "expects," "predicts,"” "intends," "projects,"
"plans,” "estimates,” "aims," "foresees," "anticipates,” "targets,” and similar expressions. The forward-looking statements, including but not limited to
assumptions, opinions and views of the Company or information from third party sources, contained in this presentation are based on current plans,
estimates, assumptions and projections and involve uncertainties and risks. Various factors could cause actual future results, performance or events
to differ materially from those described in these statements. The Company does not represent or guarantee that the assumptions underlying such
forward-looking statements are free from errors nor do they accept any responsibility for the future accuracy of the opinions expressed in this
presentation. No obligation is assumed to update any forward-looking statements.

By accepting this presentation you acknowledge that you will be solely responsible for your own assessment of the market and of the market position
of the Company and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future performance
of the Company's business.

This presentation speaks as of August 21, 2007. Neither the delivery of this presentation nor any further discussions of the Company with any of the
recipients shall, under any circumstances, create any implication that there has been no change in the affairs of the Company since such date.

IMPORTANT NOTICE

Pro-forma results

Results contained in this presentation are partly based on unaudited pro-forma financial results that the company derived from its preliminary and
past financial statements for the indicated periods in order to make these periods comparable and show non-recurring costs.

Cautionary note regarding preliminary results and pro-forma financial results

This presentation contains preliminary results and pro-forma results. The preliminary results may change during their final review. While the
Company believes that its pro-forma financial results are reflective of its recurrent trends and the on-going status of its business, there can be no
assurance that its pro-forma results will accurately reflect these trends and status and therefore, its investors are urged not to rely solely upon the
pro-forma results when making their investing decision and the pro-forma results should always be reviewed together with its actual financial results.



Market leadership and international positioning )
The main events of the last quarter XING
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Highlights of the second quarter 2007

the growth story continues

XING’

2nd Qtr. Highlights

Q2 ‘07 Q2 ‘06

# of Connections (m) 56 23
Member Base** (m) @ 1.17
Payer Base ("000) 285 154
Total income (€ m) 4.29 2.17

Continuing EBITDA* (€000) 1,115
Continuing EBITDA* margin

GAAP EBITDA (€000) 898 -155
Continuing Net profit (€'000) 937

GAAP Net profit (€’000) 710  -189

* Underlying EBITDA from continuing operations (excluding effect of First Tuesday
** including eConozco, including Neurona

143%
278%
85%
98%

a>
24%
1,427

1,177

All financial results according to IFRS results with the exception of continuing EBITDA and continuing Net Profit.
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1st Half Highlights

H1 ‘07 H1 ‘06

3.76 118%

-588

-648



Increasing productive resources to meet demand )
rise in technical headcount of 220% over last 12 months XING

Product development / engineering resources (headcount)

40 45%

32

30

18

N -
10 ]
o,
<20/6> [

June '06 Dec '06 June '07

20 30%

15%

@ Excluding local operations in China and Spain

Contracted employees [ Permanent employees

— Percent of total workforce? (permanent and contracted)

XING AG | Second Quarter 2007 Results | August 21 2007 6



Creating an innovation powerhouse
steady additions to an already compelling value proposition

XING’

Two recent examples of increasing the value proposition

Advanced Search [+]

Display filter: Language | English 5 ) I n Cre ased re I evan Cy Of
Country United Kingdam hd
_ ’ search results
I ettt by ? Filtered by language

About me : the pastthree years and produced results heyond expectation. = Budgeting contro
including staff

Abowutme ;. Experience goes beyond successfully standing in another... budgeting. Quick
take over enabled the clientto re

and by location

Iivvite contacts from your address book

Digotook  Lotus (Gpqoil oot man st ¥ homan  rediff.com

2 AOL &

freenet " HEw

.mac /~Em@ilcom 4icq indiaimes FM

Selectyour address boak, log inand invite your co

‘Selectyour address book |

ING - Grow your network

My Contacts | invite | Imitation Status | Address Book Compa

? Increased ratio of
invited members

? Leads to lower

o SRR marketing costs long-
- o term
Canti | Cancal" |
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Member Base Continues Strong Growth )
1.3 million new members added in last twelve months XING

Member base Q1 2005 to Q2 2007

4.0m CQGR* \/

3190 3.52m
3.5m

3.0m 0.96
2.5m 2.13m 025
2.0m

1.5m

1.0m

0.5m

0.0m
Q1'06 Q2'06 Q3'06 Q4'06 Q1'07 Q2'07

*Compound Quarterly Growth Rate

B Organic member base [] Acquired member base
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Market leader in the Spanish-speaking universe )
over one million profiles of business people XING

Worldwide first for social networking - combining two active Spanish business
communities to one platform with over one million business profiles in the
Spanish speaking universe

eConozco

Acquired in March 2007

First acquisition worldwide of a social
network by a social network

Total users as of 31 March 2007:
150'000

Founders & Management are on-board
to support integration

Thorough and well-planned
integration has already started

Purchase price of approx. EUR 1.2
million (equiv. to USD 10.00 per user)
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Neurona

R

L

. 2
*com

Acquired in June 2007

Critical mass achieved with 226 and
1%b6 of the respective populations of
Barcelona and Madrid

Approximately 40% of all profiles from
South America

Acquisitions almost double new
member intake across XING
properties

Penetration of population of Spain
now over 1.0%

Per user purchase price comparable to

eConozco acquisition
9



Rapid internationalisation of XING AG )
successfully executing globalization strategy XING

Regional split of total member base (Xing, eConozco and Neurona)

c2% 32%
0 0)
S 43%
\ ] . >51% 6020
8% 68%
0 (o)
64% 5704,
40%
Dec-04 Dec-05 Dec-06 Mar-07 Mid-term Jun-07
Goal
*including members from eConozco and Neurona
Germany International*
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Semantic web meets social business networking
XING Secures Access to 36m ZoomlInfo Profiles

XING’
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e World’s premier business
information search engine

e 36m Business People Profiles
(US, UK, CAN, AUS, N2)

e Semantic engine that continually
crawls the Business Web -
hundreds of millions of web
pages per day

e 3.5m profile updates monthly

e 4.5m monthly unique visitors

» 500,000 new people profiles

are added and 3.5 million are
updated each month
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Mutually Beneficial Partnership
exclusive commercial partnership signed on 14th June XING

?

By joining forces, XING and ZoomlInfo are creating a leading resource for
business information by combining the most active Business Community
with the most comprehensive profiles on business people and companies.

XING’

Derived Benefits from Cooperation

e Co-registration with the fastest
growing social network in the US
(276% yoy)

e Ability to market to ZoomInfo’s entire
database

e Access to 36m additional people
profiles and 3.5m company profiles

e Significant traffic from US and other
English-speaking markets
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\/ '
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Derived Benefits from Cooperation

e Gain profiles from the rank-and-file,
all levels of the corporate hierarchy

e Access to fresh, user-generated data

e Drive registrations for users to claim
their public digital presence, i.e. Their
Zoomlnfo profile

= Participation (revenue share) in
XING’s highly effective monetization
engine

12



ZoomlInfo People Profiles )
fresh, comprehensive, objective and easy-to-read XING
VA '
IS Info | Total People: | 36,398,898
know your stuff. Company Search People Search
. Board Members | 1,453,748
erson Mame
ex: Jonathan Stern Chairmen 838,940
| PesonName || BKeWl presidents 1,333,338
) X i CEOs 296,716
Profile Statistics | ] Forward AL Print (5 Add to QuickList
— o | CFOs 66,787
Times Viewed: A X| ) Mr. Lars Hinrichs Eeuit
Times Forwarded: 1] Chief Executive Officer CTOs 23’962
We.b He-ferences: 45 Y, XING VPs 936,326
Gidick Lists: 1 Hamburg, Germany _
Directors 2,627,188
|. Lars® Zoom Network |
'@} Jaoin Lars' MNebwork Thiz profile wasz automatically generated uzing 45 references found on the Internet. This information has been verified by Lars
Hinrichs. Learn mare. ..
¥ Ralf Ahamer
igje' Open Business Club Employment History Web References Wiewr all 45 references.
# Eoghan Jennings Chief Executive Officer 1. openBLOG - The company weblog of openBC - About
Opeh Business Club AG King blog.openbc.comfabout himl - [Cached)
xing ' Fublished an: 110272006 Last Visited: 115212006

Website: wan Xing.com

¥ BillLiao Lars Hinrichs | Daniela Waschow | Bill Liao | Sarikieher |
COpen Business Club mariasipka | SabineBrockmeier
GmbH Chief Executive Officer

% Sally Nutt Boeticher Hinrichs AG worstand: Lars Hinrichs

A e
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Connections Between Members Growing )
average # of contacts per member is constant XING

Confirmed contacts (m) and average contacts per member

-~ CQGR™*
m 56m 50 contacts
20%0
50m
50m
40 contacts
42m
30 contacts
30m 28m -
23m
20 contacts
20m
10m 10 contacts
Om 0 contacts
Q1'06 Q2'06 Q3'06 Q4'06 Q1'07 Q2'07
*not including members from eConozco and Neurona *Compound Quarterly Growth Rate
B Total # of Connections Ave. # of contacts/member
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Financial Results
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Payer Base Growing Inline with Member Base

130 thousand new payers added in last twelve months

XING’

Payer base Q1 2006 to Q2 2007

300k

250k
221k

200k 189k

155k

150k

125k

100k

50k

Ok
Q1'06 Q2'06 Q3'06 Q4'06 Q1'07

B Payer base Current payer rate
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12.3%0

Q2'07

20%

15%

10%

5%

0%

*Compound Quarterly Growth Rate
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Sustainable economic model )
Increasing revenues from existing member base XING

Average cohort payer ratio ®

1 month 18 months 36 months
50%
40%

34906
30%
20% 17%0
3%0

10%
0%

0 6 12 18 24 30 36 42

(a) Among cohorts who have existed for more than 20 months

Average Monthly Cohort Payer Ratio - Germany
Average Monthly Cohort Payer Ratio — XING overall
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Paying members continue to pay for value )
%4 of typical payer cohort is still paying after 3 years XING

Average Percent of Retained Payers (months after 1st payment)

6 mos. 12 mos. 24 mos. 36 mos.
100% | | | |
| | | |
| | | |
25046 | | | |
v : y |
50% 92% | 82% 75% 74%

25%

0%
1 3 5 7 9 11 13 15 17 19 21 23 25 27 29 31 33 35 37 39 41 43

Average Cohort Retention Rate
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Building a track record of qtrly top line growth )
quarterly growth in line to deliver revenue expectations XING

Quarterly Net Revenues Q1 2006 to Q2 2007

)

5.0m CQGR™
4.5m 22%0

4.0m
3.5m
3.0m
2.5m
2.0m
1.5m
1.0m
0.5m
0.0m

¢

Q1'06 Q2'06 Q3'06 Q4'06 Q1'07 Q2'07

*Compound Quarterly Growth Rate

B Quarterly Net Revenues
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Scalable business model is driving profitability
variable costs at 22% of net revenues

Second Quarter 2007 : 199 | Third-party services
239 Legal & audit fees
100%
492 | Other expenses
.." 149 Payment processing
1,508k 72 Travel & entertainment
202 | Server leasing, hosting & admin.
35% 526k
12%
1,356k
17%
32%
567k 8906 406k
740k
13% 333k 9%
Net Personnel Marketing Other Underlying Depreciation Underlying Interest Underlying
revenue expenses expenses operating EBITDA  Amortization EBIT income Net profit
expenses
@ From continuing operations before effects of discontinued operations (First Tuesday AG, Zurich)
[] Proportional [ ] Non-proportional Discontinued operations
20
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Q2 2007 IFRS — total operating expenses
marketing up, personnel stable, other ops decreasing

XING’

Second Quarter 2007 compared to First Quarter 2007

Personnel expenses

Other expenses

Marketing
(% of Revenue)
526k
12%0
214k
620

(% of Revenue)

1,395k 1,508k

(% of Revenue)

1,554k

1,146k

Q107 Q207

Q107 Q207
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Q107 Q207
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Cash Flow Statement XING

G SN NN NN NN NN NN NN NN NN NN NN NN NS NE NN NN NS NN NN NEEEENEEEEEEEEEER
o m ]
*

< i Investments in subsidiaries

First HY 2007 (n¢) < i Acquisition of eConozco (1,172k)
: 2 Acquisition of Neurona (7,164k)
100% —
.mel,l??k ...... 1,094k ...... ._...T ........................
2% 8,336k
3% 6%
18%
45,225k
2006 Net profit Other Investments Other Financing 1 HY 07
Ending operating in investing activities Ending
Cash activities* subsidiaries  activities Cash
Balance Balance

* Includes depreciation and amortization, stock option plan, changes in accruals, in deferred taxes and in working capital
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Thank you
for your kind attention!

POWERING RELATIONSHIPS
WWW.XING.COM
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